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POINT OF VIEW

Design becomes memorable
when It carries a story.

| build identities, campaigns and experiences across
brand, digital, print, photography, motion and
performance.

The work that follows is selected for range, clarity and the ability to translate an idea into a complete visual
world.

15+

years in visual design
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PRODUCT CONCEPT - BRAND + UX

AXIO

An audiobook experience shaped around
mood, discovery and shared listening. The
identity combines an audio waveform with the
intimacy of a human voice.

Stories

that move you.

Axio is your personal audiobook companion.

It understands your mood, connects you with

the right stories, and helps you grow every day.
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AXIO - EXPERIENCE SYSTEM 04
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Whalence

Find calim beneath the noise.

BRAND IDENTITY +« CONCEPT BRANDING =+ VISUAL DIRECTION

WELLNESS CONCEPT - BRAND + DIGITAL

Whalence

A calm, credible identity for emotional wellbeing
—balancing clinical trust with an approachable,
human atmosphere.

Identity - visual system - mobile experience - campaign applications
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WHALENCE - SYSTEM IN USE

Logo Concept

Calm

Depth

Balance

LOGO CONCEPT

The Whalence logo is
inspired by the simplified
form of a whale, symbolizing
quiet strength, emotional
depth, and movement
through still waters.

BRAND IDEA

Whalence is a conceptual

wellness and lifestyle brand
built around calm, reflection,
and inner balance.

Visual System

Our visual system is inspired by ocean calm.
balanced, thoughtful, and built to create clarity.

COLOUR PALETTE

Deep Ocean Blue  Soft Mist
#17384A H#EEFAF2

TYPOGRAPHY

PRIMARY TYPEFACE

Inter

Aa Bb Cc 123

Find calm beneath the noise.

TONE OF VOICE

w Calm. Clear. Reflective. Human.

Whale Grey Warm Sand Night Blue
#6E7883 #D6BABA #OEID26

SECONDARY TYPEFACE

Cormorant Garamond

Aa Bb Cc 123

Find calm beneath the noise.
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Brand
Applications

Mobile App
I gparence

A calm, pocket-sized space
for reflection and well-being.

Quiet objects for deeper living.

How are you
feeling today?

A
&,

Whalence

Decp Ocean Breath

N Rellea >

Whalence

Find calm i i
beneath the noise. :

Move > Ichoose calm

BRAND IDENTITY - CONCEPT BRANDING + VISUAL DIRECTION




INTEGRATED CAMPAIGN - REAL ESTATE

Kamali Group

A high-visibility campaign system designed to
move consistently across outdoor advertising,
print collateral, environmental graphics and
sales materials.

BUY AND SELL
GUARANTEE" %@

9345000 CALL US OURSITE

n: 415.3515397 Ey.
80 Drwry Avenue %
Toronto, ON, M2M 4C4
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KAMALI GROUP - CAMPAIGN SCALE 08

KAMALIL

BUY AND SELL
GUARANTEE®

BUY AND SELL
GUARANTEE*




GOUSS AN
THEATRE
COMPANY

CULTURAL IDENTITY - THEATRE

Goussan
Theatre

An identity built around the force of language,
performance and cultural memory—expressed
through posters, editorial design and digital
communication.

Co-founder - brand direction - poster design - website



GOUSSAN - VISUAL STORYTELLING 10

goussantheatre.com




BRAND SYSTEM - CONSUMER WELLNESS

SleepJet

A soft, practical identity for better rest. The
visual language combines reassuring colour,
accessible information and applications
designed for everyday life.

Sleep vet

Sleepudet
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12
ARTS IDENTITY - EDITORIAL + BRAND

Arsam

Pl pass 40 Ay ko
ECOLE DE MUSIQUE ARSAM

A flexible cultural identity carried across editorial,
event and promotional applications.

| aclacuses

| Pellentes:




SELECTED APPLICATIONS

Identity should
survive
the real world.

Packaging, apparel and objects reveal
whether a visual system can remain
distinctive beyond a logo.
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THEATRE - POSTERS + CAMPAIGNS

Elahe Marjovi

in association with

WHITE RABBIT

BY: Nassim Soleimanpour

Aida Keykhaii, Yasha Khozoui

Small World Centre - Torento
Sunday, March 12 - 5 pm | HMonday. March 13 - & pm
2623

Besign: Knin Shirazt

Aurora Nova
presents

IRAN-IRAK : LA GUERRE
SUR UNE POUDRIES

- —

UNESCADRONDE ~ * %
ORT SEVITEN IRAN §§

DE: MOHAMMAD YAGHOUBI VEC: DANIEL DESPUTEAU, ANIE RICHER
TRADUIT EN FRANGAIS PAR: LILIANE ANJO  VINCENT FAFARD, SYLVIE DE MORAIS-NOGUEIRA
UNE MISE EN LECTURE DE: MEHDI GOLEL KLERVI THIENPONT, BAHARAN BANIAHMADI

W

Lone 2450
GROULX BILLETTERIE
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DIRECTOR AND PLAYWRIGHT
AMIN (KHEIROLLAHIZADEH)SHIRAZI
ASSISTANT DIRECTOR
AYLIN OYAN SALAHSHOOR
. STARRING (ALPHABETICALLY)
AYLIN OYAN SALAHSHOOR

HANI

PARASTOO

PARNIAN POU
SINA SASAN




PHOTOGRAPHY - ATMOSPHERE + DETAIL 15




MARKETING - DIGITAL COMMUNICATIONS

Design that moves
through every
channel.

Campaign thinking translated into
email, social content, paid creative,
web assets and multi-format
audience communications.

EMAIL CAMPAIGNS
SOCIAL CONTENT

PAID MEDIA

WEB + LANDING PAGES
CONTENT SYSTEMS

SOCIAL CAMPAIGN

30 YEARS OF EXPERIENCE

INROBLE INTERNATIONAL
MANUFACTURES & DISTRIBUTES

HIGH-QUALITY AUTOMATIVE
REPLACEMENT COMPONENTS

1816949 150 9002 S 9000

905 881-9141 info@inroble.com (@) www.inroble.com

PAID + PROMOTIONAL CREATIVE

THE
POWER
OF ONE

Streamline your
payments and
automate daily

tasks with One ]
Powerful POS
Terminal ‘

INTRODUCING
THE NEW OTT PAY
DOLOR SIT_AMET,

WE CARRY

E o

INTRODUCING

THE NEW OTT PAY

LOREM IPSUM DOLOR SIT_AMET,
S 3

CONSECTETUER  ADIPISCING ELIT
SED DIAM NONUMMY NIEH EUISMOD

QUIS NOSTRUD EXERCI TATION
ULLAMCOR EU

INTRODUCING THE NEW OTT PAY

LOREM IPSUM DOLOR SIT AMET, CONSECTETUER ADIPISCING ELIT, SED DIAM NONUMMY
M ERAT VOLUTPAT. UT WISI

BLANDIT PRAESENT LUPTATUM ZZRIL DELENIT AUGUE DUIS DOLORE TE FEUGAIT NULLA
FACILISI.

CONTACTUS

123.456.7890 info@ottpay.com ottpay.com

EMAIL + CUSTOMER JOURNEY



A multidisciplinary
creative practice.

My work connects art direction, graphic design,
branding, photography, video and theatre. That range
helps me see both the system and the human story
Inside it.

Toronto-based - Iranian-Canadian - English + Persian

15+ years

visual design

8 people

largest team led

25+ clients

freelance and studio work



CAPABILITIES

Strategy

Creative direction
Brand positioning
Campaign concepts
Visual storytelling

Design

Identity systems
Editorial and print
Digital experiences
Environmental design

Content

Photography

Video and motion
Email and social
Art and set direction

Adobe Creative Cloud - Figma - WordPress - HTML/CSS - Email platforms - Al-assisted creative workflows

Selected recognition: Toronto Fringe New Play Contest - démART-Mtl / Geordie Productions
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LET'S CREATE SOMETHING WORTH REMEMBERING.

AMIN
SHIRAZI

Art Director - Senior Designer
Multidisciplinary Storyteller

aminshirazi.com

amin.shirazi@gmail.com
(647) 202-8355
Toronto, Canada
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