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POINT OF VIEW 02

Design becomes memorable
when it carries a story.

I build identities, campaigns and experiences across 
brand, digital, print, photography, motion and 
performance.

15+
years in visual design

The work that follows is selected for range, clarity and the ability to translate an idea into a complete visual 
world.



PRODUCT CONCEPT · BRAND + UX 03

Axio

An audiobook experience shaped around 
mood, discovery and shared listening. The 
identity combines an audio waveform with the 
intimacy of a human voice.



AXIO · EXPERIENCE SYSTEM 04

BRAND / UX / UI / PRODUCT STORY



WELLNESS CONCEPT · BRAND + DIGITAL 05

Whalence

A calm, credible identity for emotional wellbeing
—balancing clinical trust with an approachable, 
human atmosphere.

Identity · visual system · mobile experience · campaign applications



WHALENCE · SYSTEM IN USE 06



INTEGRATED CAMPAIGN · REAL ESTATE 07

Kamali Group

A high-visibility campaign system designed to 
move consistently across outdoor advertising, 
print collateral, environmental graphics and 
sales materials.



KAMALI GROUP · CAMPAIGN SCALE 08



CULTURAL IDENTITY · THEATRE 09

Goussan
Theatre

An identity built around the force of language, 
performance and cultural memory—expressed 
through posters, editorial design and digital 
communication.

Co-founder · brand direction · poster design · website



GOUSSAN · VISUAL STORYTELLING 10



BRAND SYSTEM · CONSUMER WELLNESS 11

SleepJet

A soft, practical identity for better rest. The 
visual language combines reassuring colour, 
accessible information and applications 
designed for everyday life.



ARTS IDENTITY · EDITORIAL + BRAND 12

Arsam

A flexible cultural identity carried across editorial, 
event and promotional applications.



SELECTED APPLICATIONS 13

Identity should 
survive
the real world.

Packaging, apparel and objects reveal 
whether a visual system can remain 
distinctive beyond a logo.



THEATRE · POSTERS + CAMPAIGNS 14



PHOTOGRAPHY · ATMOSPHERE + DETAIL 15



MARKETING · DIGITAL COMMUNICATIONS 16

Design that moves
through every 
channel.

Campaign thinking translated into 
email, social content, paid creative, 
web assets and multi-format 
audience communications.

EMAIL CAMPAIGNS
SOCIAL CONTENT
PAID MEDIA
WEB + LANDING PAGES
CONTENT SYSTEMS

SOCIAL CAMPAIGN

PAID + PROMOTIONAL CREATIVE EMAIL + CUSTOMER JOURNEY



PROFILE 17

A multidisciplinary
creative practice.

My work connects art direction, graphic design, 
branding, photography, video and theatre. That range 
helps me see both the system and the human story 
inside it.

Toronto-based  ·  Iranian-Canadian  ·  English + Persian

15+ years
visual design

8 people
largest team led

25+ clients
freelance and studio work



CAPABILITIES 18

Strategy
Creative direction
Brand positioning
Campaign concepts
Visual storytelling

Design
Identity systems
Editorial and print
Digital experiences
Environmental design

Content
Photography
Video and motion
Email and social
Art and set direction

Adobe Creative Cloud · Figma · WordPress · HTML/CSS · Email platforms · AI-assisted creative workflows

Selected recognition: Toronto Fringe New Play Contest · démART-Mtl / Geordie Productions



LET’S CREATE SOMETHING WORTH REMEMBERING. 19

AMIN
SHIRAZI
Art Director · Senior Designer
Multidisciplinary Storyteller

aminshirazi.com

amin.shirazi@gmail.com
(647) 202-8355

Toronto, Canada
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